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DISCLAIMER

1

This presentation is issued by Nexus Select Mall Management Private Limited (the “Manager”) in its capacity as the Manager of the Nexus Select Trust, for general information purposes only, without regards to the specific 

objectives, financial situation or requirements of any particular person. This presentation may not be copied, published, distributed or transmitted, in whole or in part, for any purpose, and should not be construed as 

legal, tax, investment or other advice.

This presentation does not constitute a prospectus, placement document, offering circular or offering memorandum and is not an offer or invitation or recommendation or solicitation or inducement to buy or sell any units 

or other securities including any units or other securities of: (i) the Nexus Select Trust, its Holdcos, SPVs and/or investment entity; or (ii) its Sponsors or any of the subsidiaries of the Sponsor or any member of the Sponsor 

Group; or (iii) the Manager; or (iv) the Trustee, nor shall part, or all, of this presentation form the basis of, or be relied on, in connection with, any contractor investment decision in relation to any securities.

Unless otherwise stated, the information contained here in is based on management information and estimates. The information contained here in is only current as of the date specified herein, has not been 

independently verified and may be subject to change without notice, including based on the impact of Covid on us, our occupiers and the Indian and global economies. Please note that past performance is not indicative 

of future results. Please note that the recipient will not be updated in the event the information becomes stale. The Manager assumes no responsibility to publicly amend, modify or revise any forward-looking statements, 

on the basis of any subsequent development, information or events, or otherwise. The Manager, as such, makes no representation or warranty, express or implied, as to, and does not accept any responsibility or liability 

with respect to, the fairness, accuracy, completeness or correctness of the content including any information or opinions contained herein. Any opinions expressed in this presentation or the contents of this presentation 

are subject to change without notice. Neither the delivery of this presentation nor any further discussions of the Manager with any of the recipients shall, under any circumstances, create any implication that there has 

been no change in the affairs of the Nexus Select Trust since the date of this presentation.

This presentation also contains forward-looking statements based on the currently held beliefs, opinions and assumptions of the Manager. Forward-looking statements involve known and unknown risks, uncertainties and 

other factors, which may cause the actual results, financial condition, performance, or achievements of the Nexus Select Trust or industry results, to differ materially from the results, financial condition, performance or 

achievements expressed or implied by such forward-looking statements. Given these risks, uncertainties and other factors, including the impact of Covid on us, our occupiers and the Indian and global economies, 

recipients of this presentation are cautioned not to place undue reliance on these forward-looking statements. The Manager disclaims any obligation to update these forward-looking statements to reflect future events or 

developments or the impact of events which cannot currently be ascertained, such as Covid. In addition to statements which are forward looking by reason of context, the words ‘may’, ‘will’, ‘should’, ‘expects’, ‘plans’, 

‘intends’, ‘anticipates’, ‘believes’, ‘estimates’, ‘predicts’, ‘potential’ or ‘continue’ and similar expressions identify forward-looking statements. There can be no assurance that Nexus Select Trust will enter into any 

definitive arrangements for any of the acquisition deals in pipeline.

Certain information (including any guidance and proforma information) presented here in is based on management information, assumptions and estimates and is not audited or reviewed by an auditor or based on GAAP, 

IndAS or any other internationally accepted accounting principles. The reader should not consider such items as an alternative to the historical financial results or other indicators of the Nexus Select Trust profit, 

cashflows or distribution based on any GAAP. Actual results may be materially different from the expectations expressed or implied by this information, and there can be no assurance that the expectations reflected in 

this information will prove to be correct.

By reading this presentation the recipient acknowledges that the recipient will be solely responsible for its own investigation, assessment and analysis of the market and the market position of the Nexus Select Trust and 

that the recipient will conduct its own analysis and be solely responsible for forming its own view of the potential future performance of the business of the Nexus Select Trust. This presentation may not be all inclusive 

and may not contain all of the information that the recipient considers material. The distribution of this presentation in certain jurisdictions may be restricted by law. Accordingly, any persons in possession of this 

presentation should inform themselves about and observe any such restrictions.

None of the Nexus Select Trust, the Manager, the Sponsor, the Sponsor Group or the Trustee or any of their respective affiliates, advisers or representatives accept any liability whatsoever for any loss howsoever arising 

from any information presented or contained in this presentation. Furthermore, no person is authorized to give any information or make any representation which is not contained in, or is inconsistent with, this 

presentation. Any such extraneous or inconsistent information or representation, if given or made, should not be relied upon as having being authorized by or on behalf of the Nexus Select Trust, its Holdcos, SPVs and 

investment entity or the Manager. Investors are advised to consult their investment advisor before making an investment decision. This information should not be used or considered as financial or investment advice, 

recommendation or an offer for sale or a solicitation of any offer to buy any units or other securities of the Nexus Select Trust. This presentation and any of its contents do not provide for and should not be construed as 

any assurance or guarantee of returns or distribution to investors or the trading price of the units.

THIS PRESENTATION DOES NOT CONSTITUTE OR FORM ANY PART OF ANY OFFER, INVITATION OR RECOMMENDATION TO PURCHASE OR SUBSCRIBE FOR ANY UNITS OR OTHER SECURITIES IN INDIA, THE UNITED STATES OR 

ELSEWHERE
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India’s only listed Retail REIT and leading Grade-A Consumption centre platform
Only platform to add 19 urban consumption centres since incubation in FY16

NEXUS SELECT TRUST AT A GLANCE

19
Consumption Centres

15
Cities

10.6M sf
Retail Portfolio

3,000
Retail Stores with

1,000+ Brands

1.3M sf
Commercial Offices

450 Keys
Hotels

INR 124 Bn
FY25 Tenant 

Sales

130 M
FY25 Shopper Traffic

Ludhiana

Note: MBD Complex data is included in metrics such as number of consumption centres, number of cities, area of retail portfolio and number of hotel keys.

INR 275 Bn
GAV (Mar’25)

2



NEXUS 1.0 BUSINESS MODEL

Increase rental yield and improve 

overall profitability

Focus on marketing

to attract shopper traffic

Optimise cost by 

Implementing best practices

Acquire the asset Reposition the asset by premiumizing 

brand offering 

Upgrade the asset

through strategic capex

Nexus Select Trust has a plug and play approach for successful acquisition and 
integration of assets
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COMPREHENSIVE RETAIL PLAY IN INDIA

Nexus is amongst the most comprehensive play in the Retail Real estate with strong 
parentage, proven execution capabilities & experienced leadership team

Proven Ability to Turnaround 

Assets

Portfolio of Brands Across 

Categories

Operational Excellence Driving 

Productivity Improvements Post 

Acquisition

Led by Team of Seasoned Leaders 

and Board Members

Technology(ADSR, Nexus One APP)

Alternate Streams of Revenue 

(CAM Margin, SOH)
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88.0%

97.5%

At Acquisition Mar'25

Ramped-up occupancy by 950 bps with growth in tenant sales / NOI by c.60%/ 
c.50% respectively within 4 years of acquisition

PROVEN ABILITY TO TURN AROUND ASSETS: PRESTIGE PORTFOLIO (1)

Occupancy 
(%)

Net Operating Income (NOI )
(Amount in INR M)

3,046

4,548

At Acquisition FY25

Prestige Portfolio(1)

Strategic initiatives undertaken

✓ Comprehensive asset upgrade program across 

portfolio

✓ Premiumizing brand offering

✓ Tenant churn and re-sizing

✓ CAM cost rationalization

✓ Focused marketing to attract footfalls 

✓ Optimization of signage, parking and other revenue 

streams

(1) Includes Nexus Hyderabad, Nexus Shantiniketan, Nexus Koramangala, Nexus Whitefield, Fiza by Nexus, Nexus Centre City, Nexus Vijaya and Nexus Celebration.

8
Assets

4.2M sf
Leasable Area
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PROVEN ABILITY TO TURN AROUND ASSETS: NEXUS VEGA CITY

Post-acquisition, Nexus Vega City has started witnessing positive turnaround in 
Tenant Sales (5% YoY growth in Apr’25)

Pre-acquisition, Nexus Vega City was witnessing negative tenant sales growth 

Pink Parking

Entrance Experience Upgrade

Mall Entrance

Façade Upgrade
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Nexus Hyderabad, Hyderabad

(I). NEXUS 2.0



NEXUS 2.0

NEXUS 2.0 – Re-imagining the future

What we’re Retaining from 
Nexus 1.0?

Why the Shift?
What’s Changing in

 Nexus 2.0?

▪ Changing Consumer Preferences

▪ Emergence of New-Age Brands

▪ Rising Interest from Global Brands

▪ Strategic Shift of D2C Brands towards 

establishing a Physical Footprint in 

Malls

▪ Malls Evolving into Experiential 

Destinations

▪ Strong, Proven Team

▪ Successful Acquisition Playbook

▪ Thrust on Increasing Occupancy with 

an Eye on Tenant Premiumization

▪ Cost Optimization of CAM and Other 

Expenses

▪ Technology Interventions (ADSR, 

Automated Footfall Count, etc.)

▪ Sustainability-focused Mall Upgrades

▪ Future Ready Organization 

Structure: Cluster-led approval to 

facilitate faster decision-making

▪ Brand Mix/ Category Mix: Fresh, 

Relevant and Dynamic

▪ Store Formats: Agile, Future-ready 

Layouts

▪ Service Offerings: Enhanced, 

Personalized Experiences

▪ Leveraging Technology: Smarter 

Targeting, Deeper Connections with 

Tech Enhanced Shopping Experience

▪ Engaging Mall Experiences with 

Economic Upside

Nexus 2.0 is our leap toward strategically developing unique differentiation factors and positioning for Nexus 

malls to sustain Industry leadership
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NEXUS 2.0 – ORGANIC GROWTH DRIVERS

NEXUS 2.0 – Redefining retail experiences to cement our leadership in a 
transforming market

More Engaging Mall Experiences with Economic Upside

- Introduced ‘New Gen Interactive LEDs’

- Big Ticketed Events / Concerts / installation of Mega Setups

- Introduction of Nexus One App to all malls and Tech-enhanced shopping experience

- Branding mall spaces like food court, parking lots, etc.

Redefining Mall Experiences with Elevated Services

- Creation of ‘WoW Spaces’ within the malls by undertaking strategic capex

- Introduction of premium services like Pink parking for women, Vallet parking, Digital  locker, Creche services, Pet 

friendly zones, etc. for customers

- Committing to Net Zero for scope 1 and 2 emissions by 2030

Operations 2.0

Marketing 2.0

Tenant Premiumization

- Introduction of ‘Premium and Power Brands’

- Focus on International Brands expanding in India

- Increase salience of categories like Jewellery, Beauty and Personal Care, F&B, etc.

- Introducing latest tenant Store Design Concepts

Leasing 2.0
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Driven by Nexus 2.0, our vision is to “Double” our portfolio by 2030

VISION 2030

Today 2030

Number of Malls 30-35 Malls19 Malls
c.1.6-1.8x

Gross Leasable Area 18-20 M sfc.11 M sf
c.2.0x

Retail Portfolio NOI INR 30 Bn+INR 16 Bn+
c.2.0x

Consumption Growth 8% CAGR
(FY26-30)

8% CAGR
(FY20-25)

Stable

LTV % 28-30%18%
+10-12%
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Nexus Select Citywalk, Delhi

(II). LEASING 2.0



ROBUST LEASING (FY25)

Re-leased 1.0M sf at healthy spreads in FY25; robust pipeline of domestic and 
international brands

97.2%
Leased Occupancy

FY25 Updates

96.6%
Trading Occupancy

1.1M sf
Leased

800+
Total Deals

1.0M sf
Re-leased

20%+
Re-leasing Spread(1)

(1) Computed based on mark-up in rental achieved on the Minimum Guaranteed Rental by re-leasing during the relevant period.

New Brands Introduced in FY25

Foot Locker

YSL Beaute 

Nespresso 

Prada Beauty
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PORTFOLIO OF BRANDS ACROSS CATEGORIES

Partner of choice for domestic and international tenants

India’s leading platform providing brands with a pan India presence across 15 Tier-1 and Tier-2 cities

Premium 

Brands

Aspirational Premium 

Brands

Luxury / 

Bridge to Luxury Brands
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DEMONSTRATED MARK-TO-MARKET GROWTH

With over 50% of gross rentals expiring in the next 4 years with 20% MTM upside, 
we have a clear path for strong organic growth

Leasing 
(M sf)

Re-leased 

(M sf)
0.7 0.3 0.9 1.3 0.8 1.0

Releasing 

Spread (%)
Average 20%

1.2  

0.6  

1.2  

1.7  

1.1  1.1  

FY20 FY21 FY22 FY23 FY24 FY25

Area Expiring
(M sf) 

Gross Rentals 

Expiring (%)
9% 13% 16% 14%

Avg. MTM

Potential (%)
Approximately 20%

1.2M sf Average

0.7

1.0

1.2

1.1
1.0M sf Average

FY26 FY27 FY28 FY29

0.3

0.2

0.6

Re-leased 

before expiry

(Strategic churn)

Re-leased 

on expiry

New Leasing0.1

0.5

0.5
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LEASING 2.0 – POWERING THE FUTURE OF RETAIL

Elevating tenant mix with power brands, next-gen store formats and enhanced 
category relevance

Introduction of Power and Premium Brands Elevating Category Salience

Next-gen Store Formats Elevating F&B Mix

Food and Beverages
Footwear and 

Fitness

Jewellery
Beauty and 

Personal Care
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Strategically strengthening category relevance to stay aligned with dynamic 
consumer preferences

ELEVATING CATEGORY SALIENCE

Jewellery 14%4% 3.5x

Beauty and Personal Care 8%4% 2.0x

Food & Beverages 12%10% 1.2x

Footwear and Fitness 10%8%

Fashion and Accessories 34%40% ~0.9x

FEC and Multiplex 5% 3%0.6x

1%8%

Hypermarket 0.4x

FY25 FY30

Consumption Category Mix (%)

CDIT 16%16% Flat

~1.3x

Others(1)

2%5%

0.1x

(1) Includes Toys, Books, Luggage, Services, etc. 
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Nexus Seawoods, Navi Mumbai

(III). OPERATIONS & 
MARKETING 2.0



Redefining mall experiences with elevated service and innovation

OPERATIONS 2.0 ENABLERS

Baby Room

Pink Parking Valet Parking

Wall of Happyness

18

Self Service Locker

EV Charging Station



Reimagining spaces, empowering brands and innovatively utilizing energy efficient 
technology

OPERATIONAL EXCELLENCE DRIVING PRODUCTIVITY IMPROVEMENTS

19

Optimum Store Space Utilization

Creation of Select PlazaSolar Strip Installation on Dome

Optimum Store Space Utilization

Before – Storage Room After – New Cash Counter Installed

Nexus Select Citywalk Nexus Select Citywalk



Over the years, malls have transformed from shopping centres into vibrant 
experiential hubs leading to multiple monetization avenues

TRANSFORMING TRADITIONAL MALLS INTO CONSUMPTION HUBS

Build/Acquire 

Mall

Lease to right 

brands

Increase sales 

and footfalls

Maximize 

rentals by 

participating in 

tenant upside

Monetizing 

spaces and 

infrastructure

Digitizing 

shopping 

experience
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MARKETING 2.0 ENABLERS

We are creatively monetizing spaces while improving the customer shopping 
experience
Targeting INR 2,000 M marketing revenue by 2030

Branding of Mall Spaces Space on Hire

Ticketed Events Nexus One App

1st 
Mall Platform in India to 

monetize branding rights 

for food-court 

1st

Mall Platform

to pioneer Anamorphic 

Screens in malls in India

INR 60 M
Revenue during 1st year of 

monetization

▪ Monetize app space

▪ Industry leading consumer insights

▪ Loyalty program tie-ups

40%+
Customer Repeat Rate
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Nexus 2.0 to enable build India’s most desired mall portfolio by 2030

CULMINATING INTO AN ENVIABLE MALL PORTFOLIO

Projected Tenant Sales 

by 2030 (INR Cr)

> 2,000 

1,000 – 2,000 

500 – 1,000 

< 500
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NEXUS 2.0 - SUSTAINABILITY ROADMAP

Achievements

43% RE Consumption
In the portfolio during FY25 from 55MW+ (DC) of 

installed Renewable Energy

Way Forward

Net Zero by 2030
Achieve net zero for scope 1 & 2 emissions

15 Lakes
To be rejuvenated by 2026

30%
Women employees representation by 2026

12 Lakes
Rejuvenated under “Lakes of Happyness” initiatives

26%
Women employees representation

100% Green Buildings
Certification by IGBC / GRIHA Rating(1)

(1) Excluding Nexus Vega City and MBD Complex.

100% Green Building
Certification for all mall assets including acquired assets
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THANK YOU
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Pratik Dantara

Head of Investor Relations and Strategy

Manish Baid

AGM - Investor Relations

Website: www.nexusselecttrust.com

Email: IR@nexusselecttrust.com

Phone: +91-22-6280-5000

http://www.nexusselecttrust.com/
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